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Course Cadtalog

a dssd
= Has HE 2ol gt 4
1 Global competitiveness Ability to find issues from a globgl perspective in demsm—maklng and
express and communicate them through English
P Innovative thinking and problem Ability to define decision—-making problems in a given environment and to
solving ability present innovative solutions on a theoretical basis
Ability to recognize ethical problems in the operation of the organization,
3 Business ethics provide appropriate solutions, recognize the social responsibility of the
organization, and obtain appropriate action plans
4 Functional knowledge in Ability to properly apply decision—making techniques based on theoretical

management

knowledge for each essential function of business administration

T H3s &o|gst Cix| X774t 283y | 2EHAE
1 Global competitiveness 0 0
Innovative thinking and problem
2 . e 0
solving ability
3 Business ethics
4 Functional knowledge in 0
management
0 s
H353 £ a4 shaA T SUEA
) o Have | learned how to present
Students will be able to present and deliver ideas o ) )
1-1 ) ) ) and deliver ideas effectively in
effectively in English. )
Global COMPELItiVENESS === rf=rssrsmrsrems s s s s st rie s e Englsh?
P ) o Have | learned how to identify
Students will be able to identify global o )
1-2 o ) . global perspectives in business
perspectives in business decisions. o
S F O O SRR o e Lo R
o ) Have | learned how to identify
Students are able to identify business problems )
) ) ) ) ) business problems and create
2-1 and create innovative solutions in a given . . . . .
o innovative solutions in a given
situation. o
........................................................................ stuation? ...
Innovative thinking and Have I leamed how to to
problem solving ability Students are able to evaluate alternative evaluate alternative solutions by
op solutions by applying discipline-specific theories applying discipline—specific
and models and understand the ramifications of theories and models and
those solutions. understand the ramifications of
ek b oo TOSE SOIUEONS?
) ) Have | leared how to be aware
Students will be aware of ethical problems and )
) ) ) ) ) ) of ethical problems and able to
Business ethics 3-1 able to find appropriate solutions for ethical ) ) .
) find appropriate solutions for
dilemma. ) )
.................................................................................................. ethical dilemma?

JotS2oR 0N



Functional knowledge in
management

Have | learned how to

Students will understand how organizations understand how organizations
3-2| implement corporate social responsibility and its implement corporate social
impacts on their performances. responsibility and its impacts on

........ their performances?
) Have | learned how to
Students are able to understand theories and

4-1 ) o understand theories and models
models of core business disciplines.

of core business disciplines?

Have | learned how to apply

Students are able to apply decision-making decision—-making techniques and
4p techniques and tools appropriately while tools appropriately while
incorporating concepts from other functional incorporating concepts from
business areas into the primary area. other functional business areas

into the primary area?

A A 2024
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Organizational Behavior

Organizational Behavior, Human Resources Management

Seoul National University Department Business Administration
University of Chicago Department MBA
MIT Department Organizational Behavior

Human Resources

Organizational Behavior
Management

Leadership

Kim, YoungKon and ByeongCheol Lee (2005), What make the success of Sk Telecom in Korean
Mobile Industry, 21st Century Books

Lee, ByeongCheol, Sukho, Sunwoo,Joongho, Ahn, Jongsuk, Yeh, Yongwook, Jun (2002) The Role
of CEO for the Low Growth Environment, Maeil Economic Newspaper

Kim, Seung Yong, Byeong Cheol Lee, and Ki Heung Kim (2013), Research on the influence of
empowering leadership on follower's Knowledge sharing and intrinsic motivation, Knowledge
Management Research, 14-2, 89-115

Kim, Ki Heung, Seung Yong Kim, and Byeong Cheol Lee (2012), Research on influence of
follower’s self-sacrificial obligatory perception and organizational commitment of self-sacrificing
leadership, Korean Management Review 41-6, 1471-1500

Lee, ByeongCheol, Lee, Kyungmook, and Yiyoung Jeon(2012) “Human Resource Management in
the Era of Korean Unification: Present and the Future”, Korean Business Review, 16-2

740 | 2024 Course Catalog




o g H
843 & o
M ST 2ot
SfAbeR 2t
A Atk 2t
BEALSRS| 2b

B s

%=
d 3o

PEREEN
SpAtstel 2t
HAretel ar
AN EE:
B ns

o E AN

Employment Relations

Employment and Industrial Relations, HRM, Business Ethics

Yonsei University Department Business Administration
Seoul National University Department Business Administration
University of Minnesota Department Industrial Relations
Employment Relations HRM Business Ethics

Young-Myon Lee, Employment Relations, 6th edition, Seoul, Korea: Kyoung-Moon Sa, 2018. (in
Korean)

Young—-Myon Lee, 7he Evolution of Korean Industrial and Employment Relations, Co—editor with
Bruce E. Kaufman, Cheltenham, UK: Edward Elgar Publishing, Inc., 2018.

Young-Myon Lee, The development of human resource management in South Korea, edited by
Bruce E. Kaufman, 7he Develooment of Human Resource Management Across Nations: Unity and
Diversity, Northampton, MA, USA: Edward Elgar Publishing, Inc., 2014.

Lee, Y. M. with Kim, H. T. (2018), Union Strategy to Revitalize Weakening Worker Representation
in South Korea, Korea Observer, 49(1): 83-105.(SSCI)

Young-Myon Lee with Jong-Wook Kwon and Jeong-Won Kim (2015), Exploring Regional Clusters
of Work Values: The Case of China?, CHINA, An International Journal, 13(2): 169-184.(SSCI)

Young—-Myon Lee (2019), Global Company’s Plant Closure and Ethical Decision Making: The Case
of GM Korea, Korean Joumal of Business Ethics, 19(1): 71-100.(in Korean)

Marketing

Consumer Behavior, Marketing Communication, Marketing Strategy

Yonsei University Department Business Adminstration
University of Oregon Department Marketing
University of Arizona Department Marketing

Principles of Marketing Marketing Communication Consumer Behavior

gek= 7|9 E2| H|2, Weekey Bis Books, 2019

SRIHFET, drelAl, 2014

Yoo, Changjo, H Bang, and Y Kim (2009), "The Effects of a Consistent Ad Series on Consumer
Evaluations," International Journal of Advertising, 28, 105-23.

Yoo, Changjo and D Maclnnis (2005), "The Brand Attitude Formation Process of Emotional and
Informational Ads," Journal of Business Research, 58 (10), 1397-406.

Yoo, Changjo and DJ Maclnnis (2004), "Same or Different? How Distance and Variation Affect
Similarity Judgments," PSYCHOLOGY AND MARKETING, 21 (3), 209-28.
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Organizational Behavior

Organizational Behavior, Human Resources Management

Dongguk University Department Business Adminstration
University of Scranton Department General Management
Organizational Behavior,
University of Memphis Department Human
Resources Management
. . Human Resource Organizational
Organizational Behavior S
Management Communications

Kim, S(2009) , Cross—cul tural Comparison of the Ef fects of the Discrepancy between the
Prominence and the Fulfillment of Career—orientation on Organizational Effectiveness. International
Business Review. 13(2): 89-117

Kim, S(2006) An empirical testing of a multi-route model on LMX — job satisfaction relationship.
Korean Management Review. 35(6):1649-1679

Tu, H., Sullivan, S, E., & Kim, S.(2002), Investment strategies of small and medium size firms in
China. International Journal of Small Business. 11(1) 120-144

Production & Operations Management

Management Science, Operations Management

Seoul National University Department Industrial Engineering
Seoul National University Department Industrial Engineering
Seoul National University Department Industrial Engineering
Operations Management Management Science Supply Chain Management

“An optimization approach to resolving circular shareholding in large business groups,” Journal of
the Qverational Research Society, Vol. 66(2015), 1454-1470.

“A study on the impact of corporate governance on the supply chain efficiency of manufacturing
companies: share repurchase, ownership—control discrepancy and inventory turnover,” Journal of
the Korean Production and Qperations Management Sociely, Vol. 26, No. 3(2015), 225-249.

“A study on applying social network centrality metrics to the ownership networks of large business
groups,” Korean Management Science Review, Vol. 32, No. 2(2015), 15-35.
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Finance

Financial management investment, Derivative and Risk Management

Dongguk University Department Statistics
University of Nebraska—Lincoln Department Major , Acu.Jan‘aI Science,
Minor : Finance
University of Nebraska—Lincoln Department Finance
Finance Investment Option & Futures

"An Empirical Study on the Determinant Factors of Bond Spread According to Credit Rating in the
Domestic Corporate Bond Trading Market", Journal of Knowledge Studies Vol . 7 No 1 , 2009,
pp. 47-84(with Kim, Sun Je)

"A Case Study Medium and Smal | Enterprises, Fund Supporting on Korea", Business Journal,
Vol.31 No.1 pp. 109-142 (with Choi, Su-Sboel, Park, Young—Min)

Multi-scale Cluster Hierarchy for Non-stationary Functional Signals of Mutual Fund returns." Journal
of Management Science Vol.. 24, No. 2, 2007, pp. 57-72(with Jung, Uk)

Marketing
Retailing, Services Marketing, Hospitality Marketing, Relationship Marketing
Kwangwoon University Department Business Administration
Purdue University Department Hotel Marketing
Purdue University Department Consun;(zrtai?:rilznces &
Principle of Marketing Services Marketing Channel Strategy

Sanghyun Lee, Alan J. Dubinsky, and Juyoung Kim (2013), “Measuring mediating factors in the use
of interpersonal sensitivity in organizations,” Journal of Business Research, 66, 1285-1291.

Dubinsky, Alan, Jooyoung Kim, and Sanghyun Lee (2011), “Imparting Negative News to
Salespeople,” Psychology & Marketing, 28 (8), 803-824.

Sanghyun Lee, Lucette B. Comer, Alan J. Dubinsky, and Kai Schafer (2011), “The Role of
Emotion in the Relationship between Customers and Automobile Salespeople,” Journal of
Managerial Issues, 23 (2), 206-226.
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Finance

Funds, Asset Pricing, Derivatives

Korea University

College of Business
Administration

Business Administration

Syracuse University

School of Management

Finance

Syracuse University

School of Management

Finance

Investments

Financial Management

Portfolio theory

Junesuh Yi, M. Jung,

2010, Corporate Finance—core principles applications (Korean ed.)

McGraw-Hill

Junesuh Yi, 2016, Evaluation Model and Performance Analysis
for the Korean—Style Hedge Funds, Korean Journal of Financial Studies 45 1-34

Junesuh Yi and K. Cho, 2015, Performance of technology sector hedge funds in emerging
markets, Emerging Market Finance and Trade 51(5), pp.985-1000

Junesuh Yi and K. Bae, 2008, “The impact of the short—short rule repeal on the timing ability of
mutual funds,” Journal of Business Finance & Accounting 35(7), 969-998

Marketing

Consumer Psychology, Behavioral Decision, Brand Management

Korea University Department Business Administration
Korea University Department Marketing
Korea University Department Marketing

Consumer Behavior Brand Management Marketing Principle Marketing Research

Contrarian Marketing, One and One Books, Seoul, Korea, 2004.

The 33 Immutable Laws of Marketing in Korea, The Nan Publisher, Seoul, Korea, 2003.

"The Effect of Geographic Indication in Advertising Background Pictures on Product Evaluation: The
Moderating Role of Familiarity,” Asian Jounal of Social Psychology. October,2015 (SSCI)

"Corporate Brand Trust as a Mediator in the Relationship between Consumer Perception of CSR,
Corporate Hypocrisy, and Corporate Reputation," Sustainability, March,2015 (SSCI)
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Business Administration

Strategic Management; Corporate Governance

Seoul National University School of Education Mathematics, Education
Harvard University Harvard Kennedy School Public Policy

Northwestern University Northwestern Law School Law

Seoul National University Public Administration
Stanford University Graduate School of Business Business Administration

Strategic Management Research Methodology

Evaluation of Credit Guarantee Policy using Propensity Score Matching

Governance Structures of Oligopoly Firms and Market Performance in the Case of Privatization

The Social Benefits and Costs of Entry Contests in Oligopoly: Cournot-Nash Oligopoly with a
Linear Demand

Human Resource Management, Organizational Behavior

Compensation, Diversity Management, Gender Equality, Work-Life Balance

Seoul National University Department Business Adminstration
Yonsei University Department HR/OB
Yonsei University Department Management : HRM, OB and
Strategy
Human Resource Organizational Organizational

Business Ethics

Management Behavior Communication

Sung, S. (2017), Evaluation: Base of Right Human Resource Management. In KOCI(Korea
Organization Competency Institute)(Eds.), Choi, J., Park, K., Park, Y., Sung, S., Lim, H., & Jung,
M. (2017, Sept.), Performance driven HR — Is It Medicine or Poison?, Hyoil Munhwasa Publising:
Seoul.

Sung, S. et. al. (2016, Nov.), Guide Book for Fair Evaluation, Ministry of Employment and Labor.

How to Prepare Human Resource Management in the Era of Retiement Age 60 (2014),
Co—authored, Hodunamu Publishing: Seoul.

Kim, D. & Sung, S. (2018), Recent Researches and Future Directions on Growth Factors of Small
Giant Enterprise, Asia Pacific Journal of Small Business, 40(3), 45-75.

Jung, H. C. & Sung, S. H. (2018), Hwajaeng Attitude Scale Development based on Wonhyo's
Thought, 7he Korean Academy of Organization and Management, 42(3), 97-133.

Sung, S., Lee, J. W., & Tae, W. (2017), The impact of team diversity on team outcomes in a
Korean context: a case of a public enterprise, Productivity Review, 31(2), 165-192.

Jot.SoR 0N



aHs
HzE ol
PEEELIY:
spArafel 2
A Ajstelai
R

SR

a
H 3
PEEEEN:
SN R
PP IEETES
N EE

B g 3

ol

(-]
5

of

Az

1o

=
FH
rir
r.l

Organizational Behavior/Human Resource Management

Work-Family Balance, Compensation, Labor Relations

Hankuk University of Foreign

Studies International Trade B.A

Human Resources and

Employment Relations Master of Art

Michigan State University

The Ohio State University Labor and Human Resources Ph.D
Organizational Behavior Human Resource Management Macro—Organizational Behavior
Kim, H, & Shin, E.(2011), " Labor union participation and workplace innovations in high

performance workplaces ". Quarterly Journal of Labor Policy, Vol. 11, No 3, pp. 5-35.

Kim, H., (2010), "Exploring how to manage Internet addiction in college life". 7he Journal of
Korean Eaducation, Vol. 37, No 1, pp.185-205.

Kim, H., & Gong, Y.(2009), "The roles of tacit knowledge and OCB in the relationship between
group-based pay and firm performance". Human Resource Management Journal, Vol. 19, No 2,
pp. 120-139.

Marketing
Marketing Cross—Culture Consumer Behavior, Consumer Culture
Sungkyunkwan University Department Korean Philosophy
City University of New York Department Marketing
University of Nebraska-Lincoln Department Marketing
Marketing Research Marketing Communication Consumer Behavior

Gentry, James W., Sunkyu Jun, Seungwoo Chun (2009),"The Influence of Preference inconsistant
information on Cognitive Dissonance and Perceived Diagnoticity: Cross—cultural Study between
Westemners and Easterners," Journal of Consumer Studies, 20(2), 149-171.

Kim, Changsoo, Taihoon Cha and Seungwoo Chun,(2009), 'The Effect of the Salience of
Product—category information on Brand Extension Evaluation: A Cross—cultural Study about the
Interference Effect of Product-category information between Westerners and Easterners." Korean
Marketing Review, 24 (1), 29-50.

Kim. Gwi-Gon. Taihoon Cha, and Seungwoo Chun (2009), “The Sensitivity on the Message
Framing of Political Campaign: Regulatory Fit Perspective,” The Korean Journal of Advertising, 20
(1),83-99.
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Operations Management

Quality Management, Statistical Datamining

Sungkyunkwan University Department Industrial Engineering
Georgia Insfitute of Department Operations Research
Technology
Georgia Institute of Industrial & Systems
Department . .
Technology Engineering
Operations Management Management Science

Uk Jung* and B.H. Koh (2015), “Wavelet energy-based visualization and classification of vibration
data for bearing fault detection”, Knowledge and Information Systems, An International Journal,
Volume.44, Issue.1, pp.197~215

Uk Jung* and B.H. Koh (2014), Bearing fault detection through multi-scale wavelet
scalogram-based SPC, Smart Structures and Systems, Vol.14, No.3, pp.377~395

DS.W. Lee and Uk Jung* (2014), Customer Balking Behavior in the Newsvendor Model: Its impact
on Performance Measures and Decision under Uncertain Balking Parameters, International Journal
of Production Economics, Vol.154, pp.274~283

Finance

Financial Intermediation, Game Theory, Information Economics

Seoul National University Economics BA in Economics

Univ. of Maryland College Economics MA in Economics
Park

Univ. of Maryland College Economics PhD in Economics
Park

Financial Markets and . !
. Financial Management
Institutions

Fiscal Reform and Financial Management Information System in Korea (with Deuk Jong Bae, Yong
Lak Choi, Woong Heo and Sang-Gyun Kim), Ministry of Strategy and Finance, March 2011

Credit Information Sharing with Money Lenders and Small Loan Finance, (with In Ho Lee, in
Korean), Korea Federation of Banks (KFB) Research Series on Credit Information, No. 4, Oct.
2008.

Herd Behavior in Korean Financial Markets, (in Korean), KIF Financial Research Paper 2006-08,
Nov. 2006.

Kang, Kyeong-Hoon and Youngsoo Bae, “The Effects of Financial Development on Economic
Stability in Korea” (in Korean), Journal of Money and Finance, Vol. 32, No. 3, 2018.9

Kang, Kyeong-Hoon, “Impacts of SME Credit and Technology Information Sharing upon Banks’
Credit Analysis” (in English), Journal of Small Business Innovation, Vol. 20, No. 3, 2017.10

Kang, Kyeong—Hoon, Jaejoon Han and Seungyeon Won, “Fund Expenses and Vertical Structures of
the Fund Industry” (in English), Economic Modelling, Vol. 35, 2013.9, pp.856-864
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Finance

Corporate Finance, Initial Public Offerings, M&As

Sungkyunkwan Univ. Department Business Admin

Sungkyunkwan Univ. Department Finance

University of Alabama Department Finance
Finance, Corporate Finance Financial Management

“Multiple Lead Underwriter IPOs and Firm Visibility". Journal of Corporate Finance"

“The Role of Co-managers in Reducing Expected Flotat ion Costs”, Journal of Banking and
Finance

"How much is reasonable? The size of termination fees in M&As," Journal of Corporate Finance

Business Administration (Marketing)

New Product Development, Innovation Management, Competitive Strategy

Yonsei University Economics B.A. in Economics

Business Administration

Yonsei University (Marketing) MBA
Stanford University Statistics Master of Science
University of North Business (Marketing) Ph.D. in Marketing

Carolina—Chapel Hill

Kang, Wooseong, Montoya, M. Mitzi. (2014), "The Impact of Product Portfolio Strategy on
Financial Performance: The Roles of Product Development and Market Entry Decisions," Journal of
Product Innovation Management, 31(3), 516-534

Kang, Wooseong, Bayus, Barry L., Balasubramanian, Sridhar (2010), The Strategic Effects of
Multimarket Contact: An Empirical Study of Price and Product Decisions in the Personal Computer
Industry, Journal of Marketing Research, 47 (June), 415-427

Bayus, Barry L., Kang, Wooseong, Agarwal, Rajshree (2007), Creating Growth in New Markets: A
Simultaneous Model of Firm Entry and Price, Journal of Product Innovation Management, 242),
139-155
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OF  Finance

Az

MEHTE20F  Financial Engineering, Derivatives

StALeRe 21 A KAIST Electronic Engineering BS in Electronic Engineering
- Management Engineering MS in Management
M ALEFS] DA
MAeER 2HY KAIST (Finance) Engineering (Finance)
= Management Engineering Ph.D. in Management
STy &=y Jein
AR 2HY KAIST (Finance) Engineering (Finance)
e a5 Financial Management Fixed Income Securities Options and Futures

The role of the variance premium in GARCH-option pricing models (Journal of Banking and
Finance, 2015)

Jot.SoR 0N

E =2 Endogenous Labor/Leisure/Investment Choice under Time Constraints (JFQA, 2011)
Information Content of Volatility Spreads (Journal of Futures Markets, 2010)

Yy 45
M3 & o Operations Management & Management Science
MEH2E0E  Mathematical Optimization, Performance Evaluation & Benchmarking
stAlstel 2ty Seoul National University Department Industrial Engineering
M ALEre 2y Seoul National University Department Industrial Engineering
NI b Seoul National University Department Industrial Engineering
(== g = Management Science Operations Management

S. Lim and J. Zhu (2019), Primal-dual correspondence and frontier projections in two-stage
network DEA models, OMEGA-The Intemational Joumnal of Management Science 83, 236-248.

0§ E == S. Lim (2019), A note on a robust inventory model with stock-dependent demand, Joumnal of the
25 1S TS Qperational Research Society 70(5), 851-866.

S. Lim and J. Zhu (2016), A note on two-stage network DEA model: Frontier projection and
duality, European Journal of Operational Research 248(1), 342-346.
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Organizational Behavior, Human Resources Management,

Innovation, Strategic HRM, Human Resource Information Systems

Yonsei University Department Mechanical Engineering

Human Resources and

University of Minnesota Department Industrial Relations

Human Resources and

Seoul National University Department Organizational Behaviors

Human Resources

Organizational Behavior Leadership Management

Chung, G. H., Du, J., & Choi, J. N. (2014). How do employees adapt to organizational change
driven by cross—border M&As? A case in China. Journal of World Business, 49. 78-86.

Chung, G. H, Choi, J. N., & Du, J. (2017). Tired of innovations? Learned helplessness and
fatigue in the context of continuous streams of innovation implementation. Joumnal of
Organizational Behavior, 38. 1130-1148.

Chung, G. H, & Choi, J. N. (2018). Innovation implementation as a dynamic equilibrium: Emergent
processes and divergent outcomes. Group and Organization Management, 43. 999-1036. — 2018
Group & Organization Management Outstanding Paper

Marketing

Consumer Behavior, Consumer Psychology, Consumer Happiness, Judgment and Decision Making

Korea University Department Business Administration
Seoul National University Department Business Adm\mstratlon
(Marketing)
Unlversnylof Southern Department Marketing
California
Principles of Marketing Consumer Behavior Marketing Research

Hwang, Euijung, Jungkeun Kim, Jacob C. Lee*, and Saetbyeol Kim (2019), “To Do or to Have,
Now or Later, in Travel: Consumption Order Preference of Material and Experiential Travel
Activities,” Journal of Travel Research, 58 (6), 961-976.

Lee, Jacob C.*, Deborah L. Hall, and Wendy Wood (2018), “Experiential or Material Purchases?
Social Class Determines Purchase Happiness,” Psychological Science, 29 (7), 1031-1039.

Lee, Jacob C.*, Jungkeun Kim, and Kyuseop Kwak (2018), “A Multi-attribute Examination of
Consumer Conformity in Group—-level Ordering,” Australasian Marketing Journal, 26, 41-48.

2024 Course Catalog



=

Ao

SpALstel Bt
Arspel 3t

ER e

oz =

Ao

M Abstel T4y
BFALSHSI 2HY
:I-EI-_‘.I_I.E

a o =

o &=

Ho

Production & Operations Management

Technology and Innovation Management, Sustainability

KAIST Department Mechanical Engineering

Technology Management,

Seoul National University Department Economnics and Policy

Operations Management

Choi, H. (2018). Technology-push and demand-pull factors in emerging sectors: evidence from
the electric vehicle market. Industry and Innovation, 25(7), 655-674.

Choi, H., & Yi, D. (2018). Environmental innovation inertia: Analyzing the business circumstances
for environmental process and product innovations. Business Strategy and the Environment, 27(8),
1623-1634.

Choi, H., Park, S., & Lee, J. D. (2011). Government-driven knowledge networks as precursors to
emerging sectors: a case of the hydrogen energy sector in Korea. Industrial and Corporate
Change, 20(3), 751-787.

MBA - Entrepreneurship

Entrepreneurship, Start-up Financing

Stanford University Department English Literature
University of Edinburgh Department MBA — Management
How to Reason Negotiate and Persuade like a | Empowering techniques to Manage People

boss Projects and Innovation

Promoting Entrepreneurship in Scotland: The Impact of Networks and the Role of Mentorship

Marketing

Consumer Behavior, Consumer Culture, Branding

Ewha Womans University Department Information Science, eBusiness
Carnegie Mellon University Department Information Technology,
eBusiness
Seoul National University Department Marketing
Principles of Marketing Consumer Behavior Brand Management

“An Integrative Study of Experience Collecting Behavior,” Journal of Consumer Studies (2074),
25(4), 23-55.

“Gift for Myself: A Qualitative Study of Self-Gift Consumption Behavior in Korea,” Journal of

Consumer Studies (2013), 24(3), 123-155.
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MGT4030  AfH|A2YG 2| 3 3 0 e 3,4 2
MGT4032  7|¥x& 3 3 0 e 3,4 1
MGT4033 =82 3 3 0 Mg 3,4 éﬁ‘lo?” E 1
MGT4034 FXt2 3 3 0 Mg 3,4 1
MGT4035 ME3M 3 3 0 He 3.4 2
MGT4046  2|HY 3 3 0 e 3.4 1
MGT4047 g21dY 3 3 0 e 3.4 2
MGT4049  ZIMzt 3 3 0 ng 34 éﬁ‘lo?”% 1,2
MGT4053  olAjzi2| 3 3 o0 He 34 ﬁ(j”"é
MGT4054 ZZAlsze] 3 3 0 He 3.4 1
MGT4059 ZSZH2YHM=f 3 3 0 e 3,4 2
MGT4061  AYafst 3 3 0 e 3,4 2
MGT4062  7|®7kxI" 7t 3 3 0 e 3.4 2
MGT4064  FSX2k 3 3 0 Mg 3,4 1,2
MGT4065 DE&AZ 3 3 0 e 3.4 1,2
MGT4066  ZAHFUHo0IM 3 3 0 e 3,4 2
MGT4068 AAEIN ST A M e 3 3 0 e 3,4 o] 1
MGT4069  AAHE 3 3 0 e 3,4 2
MGT4070 ZE8ARIEA 3 3 0 e 3,4 2
MGT4071  EHE=RE|(P{AEC|RK 3 3 0 e 3,4 1,2
o EHRHAHOIM -

MGT4072 =cixol) 2 1 e 34 12
MGT4073  MH|ADBHE(NCS) e 3,4 =l 1,2
MGT4074  2H|XIHSE(NCS) e 3.4 1,2
MGT4075  ORHIEEZIMZI(NCS) He 3,4 of 12
MGT4o7g oW to Reason e 34 %of 12

Negotiate and Persuade

752 | 2024 Course Catalog



e na=y S o 4HEF IR o ch ¢ fojzel s} Hl3

like a boss
Empowering techniques
MGT4077  to Manage People 3 3 0 e 3,4 o] 1,2

Projects and Innovation

H|=L{A Hlo|&

MGT2016  OfLz|Elr =zjeqy 3 30 J% 2 ”*‘;‘éﬁjﬁ;”
o10f: R & Python B
| =LA Holg . ajolazcl32)/

MGT2017 ofgz|EA = 3 3 0 HES 2 2 .

20X X[5| 7|Hke SWERH

AL o

MGTao7e =it MIE 7IEel 3 3 o0 e 3.4 1 SLEES
olAlzE| 2| m2s

2rol: AW

FEHW WIES DNS) ZYAAYE, (YYE, YY), NP, 2TV, S, YAY2, FYWRE

Jot.SoR 0N



Course Catalog

HTES

q L T A A :
) L T T S S S A :
5 iof b fp ior b ool i ioior i o i o i1 ioiol b ion i oo
N I S T T S T T S S S S S S S S S S S N
N T T T T S S S S S S S R S
4 A N s T T S T A
=AY N S
0 A e
@| b A A N R A
o S S S S S (RS S S SN S N S SN S SN S S S S S S S S S-S S S
T fol o1 Pl lol i ol o i1 1 1 ioi o ioi io!
N IR I R P P I I TR Pl :
& $C0O S o (O 10 1O :
5 N EEEEEEE MR P
T Pl o P Pl :
m g R R Pl P A Pl : P :
N =T R ENE R S S S NE o P RN Pl : N :
20 $oadadr o L o o P ih Pl : Pohi o :
I R A A A A : R :
i . A A P A A P
A A P I R == Y P
S S R A A P R L A A S R
: I — HE HE a R "ﬁ"m.._" P RE igimie;
W PQimiTt gt i imigoimi i P i S TTHR I e _ig:e:e
W |y iOF T I RIS IENI 2 IR I S RO Ok by PRI o PBO R AT LR G LRI E A L R LNy IR IS Sl it
W R ROEIIEI MO R R RORM DGR g e SO S RO R E U G R R T e T e R il
H | moiRMiOE:iBOIBOOH A @ B0 B0 K] LB )i O ST B0y B "7"%"%"%"%"H"A"W"m,w i IR0,
H | goi K IR IOHIR0IMOBI:B0: & IROIROIZ IR T SR ORI RO o ALy RO BT IOk S A R T 00 A o i Q) i o
R N T R N N N ) N .
P PRUKUIR O RN IR N R L T R
. . = . . . . . . . . . . . . . . . . .x._..Ao. . . = .|kI.A..A.D.
. A . Pl A Pooizylob o EnE T atiE
. N . Pl A P A S [ o
o A S S SO R SO S SO S SO SOV U SR SO SO SV SO S S SO SO S S S S O JUURE N S S Yol
H o -iaioivivioinimioi2ipigioisinioinieoioigigigigidiig! KiIRIRI SN 8 :13:8:8

754 | 2024 Course Catalog



2 7=y Had g Rk
HE o= | 19 | 2-1 | 2-2 | 81 | 3-2 | 41 | 42 | 51 | 52
How to Reason
38 Negotiate and Persuade 1-1 O 0 0
_________________ ke aboss |
Empowering techniques
39 to Manage People 0 0 0

Projects and Innovation

"""""""" Bi=OX dofef [T
40 ojde|ElA =24
______________ Aol R&Python L e
H[=L X Hlo|Ef
VEREESII
20 x5 7|Htel

SINE=EE

EA

o) o 1xd 2024
é\ﬁj Hluldl wsitE Course Catalog

Too OlATIAl | S2AT| HAE oA E HAE —
- TEEE H353 sesm | omms |
Students are
able to identify
Innovative business
. O}HEIZH S L
YAEC|RIRl WHY 25 siar | thinking and | problem and } ?|1lc(;lj:r l LINGH
T2 shd < | problem solving create syl
ability innovative - =
solutions in a
given situation
e-Leaning £F0f SHIY | 1-43H4 | 2E M3sE SERHIMX|AE
St 23| 35 2 MNSsE1 SHEMIH A Adst Ayt

o= Course Catalog

ES=1p N n o
NErESE Sl T ol (uE) SHIHE)
oL _ 2z X
HZ7|E - Mz OFF A% mn=
A SH =
sz AYSH), SHIMYSE, ~
st AAAF e (Y AECRRI), AY™ e,
SoT=, oo - =
——— - | cPIEARYAoIM@AECRIR, 5| 5ta},
== o ERIMA, REXE, s Mg
o= M| ADHE, =
AAME Ity xet

JotS2oR 0N



or ar g
. H . H .o
=iy i . H o.M
ol o ol 5] o ol o "o
oz T ol iz b
RO RO RO
30 o 30 o o B0 W o
o 1T " "o T
= 3 =
o 0 o
o o ) =
o X =T ol
I yi & &
S r K B0 38
ol 3 U WF == 0H O
R & ~ Tr
-7 OF &= -y X L@
T R i 2 I RN
SR oo & 7 T
K1 zo ooy < . .3
Wi - RO 9= 0 30 ol RO
o Wiy oF ™ o T T
RT X OB 3] LR
ke = ol ol B <
=z 0f0 ~ ol % il
|__/| _||_ ..Al._ N 10
1 1] 1
= = =
o 1o o o mo
&3 o L = &3 =
_./« 0 750 7, ®Oo _M..ﬁ _./s N _||..~|._
W Rl W 2 o W o 30
Wy | M| my | ® O @mE |
,.%m T0 __om B ol B
0 30 30 =
R 7 70 0
= N =
oH = ]
P2l e B3
3 R )
ol o I
RT = 3
K1 oH

o4
HA
of XF=o UKl b5

756 | 2024 Course Catalog



= owEwE

L

2024

Course Catalog

K o
o) e =
o o ol
S
]
(6]
¢ E)
< W | o
= or | R | o
o UE| T
© 4 |3
<1
0fo
=
:
KH =
N (MR
E l M
|r_| —
o o [ <F
o & | T
0 e
ol )
ol T
<) 30
- LY
Y -
T 4r
< i o
110 H_Al._ N _ y
© oll i W
0|4 [un| =)
KH N =
~ = =
<k m Mu
- ar ot Mo
or | ar P 2
%0 =1 30 o £l
of W | gr - Ho 20 .
&l r 1T oo B
z |8 < 0" o+ =
K S |H TgF L o
— K o = o mm __Iom
m ~ 00 & 5 mxw ﬁ_ _o_.
. O - .
mﬂ uIAno _ﬂ. m _.v._ o — .Am s
ol s 5 Em
x.____ <! o - SR o °
H o wa @ © ._.|__|._ o
= anmoAml_a_u ﬁ._wﬂ_ﬂ_ﬂ
K 9l ot I
o mﬁ i o | x :M 0 S| et &8l S -
8 ] S = S 0 WS g S R
.@w m_ W or |E of 30 Ku _ _ @ ,
= SIN[rr oo o

| 757

35

t

O:

e

THEZ) N @it

q

Tadstay

| IPNPSEminiEs



2024
Course Catalog

DBA2001 ZgsHH= Principles of Management
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The purpose of this course is to provide students with the theories, knowledge,
and ideas required to succeed in managing today's organizations. There are many
methods to approach management, including the topics approach, management
process approach, and business functions approach, but the "systems approach",
the most comprehensive method, will be used in this course. Main contents consist
of foundations in management, entrepreneur and macromanagement, corporate
strategy, organization theory, human resource management, and vision
management. Moreover, students will compare issues of other countries with those
of Korea.

DBA2002 X2l Organizational Behavior

719w e gl 54 J19e $elN Fa NS S, 24
A Nele] EAwt o, dvrelde] 9] L ARUAY, Adel §4 5 wE
o) Gels Fu EEA oA G5 $EAQ feels ava

The purpose of this course is to understand how companies have developed
unique characteristics and what issues are critical to the management of
organizations. In this course, students learn individual, group, and organizational
context issues such as individual differences, teamwork, communication, and
leadership that significantly affect an organizational competitiveness. Throughout
this course, students are expected to make active participations in class
discussions and exercises.
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DBA2004 Az Financial Management
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Financial Management is the introductory course that deals with financial decision
making based on the time value of money and the risk and return. This course
also covers fundamental issues in corporate finance such as capital budgeting and
capital structure, and in investments such as capital asset pricing model and
valuation of stocks and bonds.

DBA2013 22| Operations Management

Az D A2 R glold AABPe) Ful 7159 shtel Aee FES A
Mo olsfstuat AF W Muls PiA 29 Swx o]
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This course introduces students to problems and analysis related to the design,
planning, control, and improvement of manufacturing and service operations.
Broadly speaking, Operations Management concerns the processes by which work
and resources are directed toward the achievement of strategic objectives. It thus
requires a fundamental understanding of organizational strategy, processes, and
resources. Coverage will attempt to balance theory and applications, with an
emphasis on "best practices".
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DBA2015 ZAYs4 Business Statistics
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This course deals with statistical models for business management. First, students
will study basic theory of statistics; distributions, hypothesis, testing, analysis of
variance, simple regression, multiple regression. Then students will learn how to
apply these theories in a business context. Throughout the course students will
utilize the technology to gather, organize and summarize the data into meaningful
information. Further, students will apply the software to draw inferences from the
data so that appropriate decisions can be recommended.

DBA2017 OFAHEHEEE(NCS) Principles of Marketing(NCS)
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The course aims to explore the primary components, principles, and practices of
the marketing processes. It is designed to examine how marketing functions as an
important part in firms, organization, and society. In the course, students will have
an opportunity to be exposed to the major areas of marketing including consumer
behavior, marketing research, marketing strategies, product development,
marketing channel distribution, and marketing communication strategies.
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DBA4001 SYU==AL Graduation Thesis
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This course is to help senior students prepare for their graduation thesis. In this
course, students will select one topic related with management theory or business
cases, research and analyze the topic, and then propose a creative solution/view
to the topic. Students will submit their graduation thesis as the final outcome of
this course, which will be evaluated by the professor.

DBA4002 ZAIA &AM Business Case Analysis

This course, as a capstone class, is to discuss and analyze current business
related cases. Students will improve their creative thinking and solution for
business related issues through logical thinking and integrated investigation.
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MGT2013 CareerPlan Career Plan
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This course is to help develop a successful career plan through a emotional skill
and self-directed learning. EQ study will be conducted to develop a career
success. Students will use a popular textbook related to emotional skill diagnosis

and self-directed learning model.

MGT2014 ZAF4st Business Mathematics

o
2 Lkl

This course will give a brief overview of some of the main mathematical
techniques used in economics and management. This course mainly deals with the
topics of algebra and calculus for basic understanding of management and

economics.
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MGT2015 ZAIFE4 Business Economics

® wstEe g5 /19 AY 2 3
AZAE S AR A
o F RRoR Ut 3 WA Y

= = -
FH A 2HS g}
2z, ARy, Ax271Y, g Z

1
o o]5 THLAttY] AEAE. T WA BREe =gd AADES bR o) Zeo| Az
Aeje] wat BASYS 2AGTH Tk AAle] H4S 2ASE Aro] oot ha R4
o) A wa) o] ol AGAY A AARAS FAL Ful AASte] o] 2Ho|n B
NAQ B5e] A W BAS ORT 52 WEORE F20]2 A B HE o® A
B3 NHAAA, agw s So| gtk AYate] Al EAw o AdH)

This course familiarizes students with the basic concepts, the language and the
analytical tools of microeconomic and macroeconomic theory in order to enhance
decision—making in business and finance. The course is divided into two parts.
The first part focuses on the component parts of our economic system:
consumers, workers, production enterprises, governments, and the interactions of
these entities in markets where the prices of outputs and inputs are determined.
The second part covers aggregate economic activity and looks at the problems of
inflation and unemployment. It analyzes the role of government in controlling the
growth of the economy. In other words, this course deals with an investigation
and analysis of the theoretical and analytical tools of economics, with emphasis
upon their application to business decision problems. Topics include demand
theory, production and cost theory, market structure, price determination, and
profit strategies. Case studies of managerial situations will be examined.

MGT2016 H I EL{ ¢E||O| E"I OH Lé' El E—Jn e I Programming for Business Data
2 72jal10{:R&Python Analytics: R & Python
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Managers in the contemporary organizations have an IT system providing most of
business data for their decision—making. However, because the amount of data is
so vast that it is not easy to capture what the data implies. Students, as future
managers, have to learn data analytic procedure and methods for Big Data analysis
and ML (machine learning) so that they can perform 'scientific' management, not
make decisions based on ‘gut feelings.’
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H|ZL| AGIO|E{OH= B EL A
MGT2017 7|-I|Eq_ OIE{ 2= S = Introduction to Business Data Analytics
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Business data analytics is a discipline by which a specific set of techniques,
competencies, and practices is applied to perform the continuous exploration and
investigation of business data. The goal of business data analytics is to obtain
insights about a business that can lead to improved evidence—based
decision—making. This course provides students with the fundamental concepts and
tools needed to understand the role of business data analytics in organizations.
This course shows students how to apply basic business analytics tools in Python
environment for making better business decision.

MGT4027 7{A|RZI0|2 Macro-Organization Theory
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This course is designed to offer knowledge about organizational theories in terms
of macro-level. In this course, students explore concepts and principles associated
with organizational design and structures. The topics are organizational change
management, organizational learning, innovation management, and organizational
cultures.
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MGT4028 7|=AAAY Technology & Innovation Management
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This course is intended to provide students with an understanding of how new
business activities are created in technology-intensive industry sectors. For
established firms, we will look at technology strategy and corporate venturing. For
new firms, we will look at strategic planning in new ventures. This course also
focuses on Interdisciplinary examination of problems and issues in integrating
technology and innovation into processes and products. Topics Include technology
evaluation, transfer, development, integration, innovation.

MGT4030 A{H|A2FAZ Service Operation Management
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This course looks at service management - the study of how marketing and
operations come together through technology and people to plan, create and
deliver products/services to customers. Course objectives include to approach and
design service management from a systems perspective, to recognize and
understand the characteristics of service delivery processes, and to learn how to
apply the procedures of demand analysis, set standards of performance and
measurements, and determine capacity levels.
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MGT4032 7|HA& Corporate Finance

This course provides the in—-depth knowledge for corporate financial management.
More specifically, the topics of the advanced capital structure, dividend policy,
IPO, M&A are covered. Through doing some the case studies and the team project
in terms of capital budgeting, this course will help the students learn the practical
knowledge.

MGT4033 Z8E Financial Markets and Institutions

Sk AAH SHAA FEAY © G010 48, R, T2 52 gudt AN
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This course covers a variety of financial ,markets and institutions. Though the
course's first goal is to introduce types and functions of financial markets and
institutions, the course also explains the differences between them and the why of
intermediation, etc. Understanding, instead of simple knowledge, of the basic
principles about financial markets and institutions will help the students prepare
for the inescapable volatility of the future, since the functional foundations on
which financial markets and intermediaries are built will remain basically the same.
Because of this analytical feature, students are recommended to take financial
management and microeconomics in advance.
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MGT4034 E—zl'% Investments

The purpose of this course is to acquaint the student with what will be useful to
any player in the investment market, whether a portfolio manager, a corporate
financial officer, or a private investor. Topics covered are portfolio theory
(including risk and return, capital asset pricing model, and market efficiency),
equity and fixed income securities, funds, derivatives, valuation, and behavior
finance.

MGT4035 HME3M Futures and Options

A2 FgAgelN Fadel FUHn ot FAFEE ANETE D AAAA ol
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The goal of this course is students familiarizes with the necessary skills to utilize
and evaluate the financial derivatives such as futures, options, and swaps.
Additionally, this course deals with the effective risk management by corporations
and financial institutions under the financial derivatives. To make good, it provides
in—depth study of the hedging strategies, the arbitrage opportunity strategies, and
the option pricing models based on financial derivatives.
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MGT4046 2|C{4 Leadership
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Currently, it is necessary for managers to make adaptation to dynamic business
environments. In this course, students learn principles, theories, and paradigms to
effectively manage changes resulting from constantly changing environment.
Moreover, by studying cognitive theoretical backgrounds, students learn how
companies develop leadership skills by focusing creativity, knowledge, and
attributes of members. Students have opportunities to learn what competencies and
attitudes CEOs and top managers must have and develop.

MGT4047 S2|4AY Business Ethics
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The objective of this course is to research the social responsibility of
organizations. Students must learn ethical principles and practices by studying how
companies deal with ethical dilemmas. Workers constantly deal with ethical
conflicts not from individual values and activities but from group cultures and
norms. Through group discussion and assignments, the course encourages students
to seek for ways to resolve ethical conflicts in terms of organizational perspective
rather than individual principles and philosophies.
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MGT4049
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The objective of this course is to make students to have integrated and strategic
perspectives about management of organizations. Through lectures, case study,
class discussions, and exercises, students develop abilities to analyze market
trends and business environments and to make strategic alternatives. Therefore,
this strategy management course encourages students to apply principles and
theories learned from class to real-world context, which in turn improve their
abilities to deal with rapidly changing business environments. At the end of the
class, students can recognize the importance of strategies in terms of
organizational competitiveness. The content of this course consists of competitive
strategy, analysis of competitive advantage, and strategy formulation and
implementation.

MGT4053 QlApRHZ| Human Resource Management
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The course provides an overview of theoretical backgrounds that underlie human
resource management system. Furthermore, by surveying advantages and
disadvantages of human resource policies and practices, students learn the
importance of human capital to the competitiveness of organizations.

In addition, business environments such as cultures, norms, and customs determine
the characteristics of human resource management system. In this course, students
learn how Korean companies adapt theories from U.S and Europe to be compatible
with their unique characteristics and environments.
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MGT4054 Z3Arsdd Supply Chain Management & Logis
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This course introduces students to the cases covering the strategies, tactics,and
operating issues in contemporary logistics and supply chain management. It is only
over the last few years that firms have started focusing on logistics and supply
chain management as a source of competitive advantage. This focus becomes even
more important given that product life cycles are shrinking and competition is
intense. Supply chain management today represents a great challenge as well as a
tremendous opportunity for most firms. The topics include logistics strategy,
supply chain restructuring and change management, and distribution, customer
service, and inventory policy.

MGT4059 Z=2HISHZAMEF Global Operations Strategy

AAGAN FAL S T3 AFAFEA AAHQ $F719E FAFAEE 7t

oz Aol datar dFol 5o Aotk ol Ad FH M §iztete] LA
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ZAelel M= FARGEFR, TS FAWY, Process#d, A FAEI(TAM) 2 AH|
2 £ oed

This course introduces a systematic approach for applying quality technology to
improve service and operation in any type of organization. The students are
exposed to a wide range of quality management terms and theories while
examining the strategic role of quality in the organization and strategic issues
involved in the management of quality. The topics include Six Sigma,
methodologies for identifying and assessing customer requirements, developing
customer focus, measuring quality performance, statistical process control,
sampling/designing of experiments, reliability analysis, and continuous improvement.
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MGT4061 ZAIust Management Science
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This course focuses on the problem-solving and decision— making processes that
use quantitative management science concepts and techniques. Business involves
dealing with numbers. Numbers are then used strategically to make business
decisions. This course is about how to formulate business problems involving
numbers and how to solve them using the latest computer tools. The course
introduces modeling techniques for resource allocation, operational, and other
managerial problems. The topics Include queuing models, linear programming,
transportation problems and simulation.

MGT4062 7|¥7t=x|"7} Financial Analysis and Valuation
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The goal of this course is that students understand basic developed—-theory for
having the importance of measuring the value of company and improve the ability
of application in real financial market. More specifically, this course deals with the
economic concept of mergers and acquisitions, and the legal and institutional
aspects of the market for corporate governance.
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MGT4064 SSx=F Marketing Channel Strategy
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This course examines the fundamental concepts and theories in marketing channel
management. The focus will be on designing sound channels, managing them
effectively, and evaluating their performance successfully.

MGT4065 1123A = Employment Relations

Apo) wde] WE wEEAe) WA oo ot olddel SWe nAet, Bl
of AR T webmbdo] whe wAEAS] WS olsiFth e WA, ARA Sue
A3 oo wARAS Beda dolubs BANEE oldste] dow 9 AE

of ok & WolH wAA FHYAS WAl Rk,

)

Provides an understanding major theories and issues of employment relations with
which employers, unions, and a government must deal. Overview of the historical,
legal, and institutional dimensions of employment relations. Students explore recent
changes in employment relationship and seek to find how to establish mutual
trusting relationships among employers and unions by labor-management

participation and cooperation.
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MGT4066 R2R1FHHLHO|M Organizational Communications
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As people, media, and contexts are actively involved, communication activities
operate in various forms and are critical to an organizational competitiveness. This
course is designed to improve understanding of communication processes and
activities at various levels (i.e., individual, group, and organization) by studying
theoretical backgrounds and reviewing critical issues. Thus, the objective of the
current study is to improve students' abilities to deal with communication barriers
that they must deal with as future managers.

New Product Devel t and Pricil
MGTA068 AIAE L7122 ew Prodict Develepment and fricing
o] FpEe AAE] AR FAE A% oA AL Aden ddeid F4

[e)
PR VR S v T S 2/1@AE st a5
WA ARl NAE AL welsta, o9 LuAEY] BaeE olafste] o
AFOZ ARAI| L, | BA AFDANL Boh AWH FANY AL A 5 9
EAE el Gy ad g dugel A4 A04E A8 oy, 0
MESS Wgom YT Aol A 2 %

The course places emphasis on developing specific marketing strategies to support
the creation and launch of new products and to successfully manage new products
for long—term success. Specifically, this course addresses the following questions.
How to manage the entire new product development process, how can the
voice—of-the—customer be “heard” and then “translated” into actual product, and
how can product design be used to enhance the value proposition. In addition, by
understanding theoretical and practical methods for optimal pricing decisions, this
course offers important managerial tools for pricing strategies.
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MGT4069 AHE Fixed Income Securities
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The course covers the valuation of a wide variety of fixed income securities and
derivatives including pure discount bonds, coupon bonds, forwards and options on
fixed income securities, interest-rate swaps, floating-rate notes, and mortgages.
The course focuses on analytic tools used in bond portfolio management and
interest rate risk management. These tools include yield curve construction,
duration and convexity, and formal term structure models.

Case Studies and Policy Issues in

MGT4070 Z28AtE &AM Financ
o] AL AT F§ FE AT AHHES B oz S0 JPAY, AR, F
2 59 F2 Midy AHES B} Zo] A ol E FuT FRYELS I F
A FEatge T2 detel HEiE E2S A H oo whEl B Fxp= o
WAl Feurs Egol ¥ waaE wi /el meas PAw,

(Prerequisite: Corporate Finance, Investments, Financial Markets and Institutions)

This course examines a variety of applied topics in finance. By employing a case
study approach focusing on complex problems, students gain a deeper
understanding of concepts and principles in corporate finance, investment and
financial intermediation. Students will also discuss hot policy issues in financial
markets and industry. In the course, students are required to do many individual
or group projects and class discussion.
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MGT4071 HaiEa2|(FHAECDZLRI) Brand Management(Capstone Design)
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This course aims to solve the practical problems based on overall comprehensions
of brand management theories. Students experience field-oriented team projects
which can improve creativity, teamwork, and leadership related to brand
management demanded in our society and various industries.

I:ll'i""E‘I;'I " LP'"OHi Marketing Communication
MGT4072 kL ¢°E|1|T£|‘?_| ) ! {Capstonel'l DIESI:an)

FnAF U BEAF 52 U5 n Adapv Bag A o 2L saa oA, A
A BEEA B ALEAE F AASHEI] §7129 B o]s A

This course aims to understand the field of advertising and promotion from an
integrated marketing communications perspective. The followings are examined, in
particular: advertising, direct and interactive marketing, use of the Internet and
new media, public relations, trade promotion, and consumer promotion.
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MGT4073 A{H|AO1A|E(NCS) Service Marketing(NCS)

This course has two main objectives. First, the course examines how service
organizations differ from goods organizations in terms of the development and
execution of marketing plans. Secondly, goods organizations need to acknowledge
the service aspects of their organizations and how service can be used as a
source of competitive advantage. The focus will be on identifying the various
components of the service marketing mix and appreciating the concepts of service
delivery, customer satisfaction and dissatisfaction, and service quality.

MGT4074 AH|Z(H-SEZE(NCS) Consumer Behavior(NCS)

The course examines the psychological, economic, and socio—cultural aspects of
consumer behavior. These theoretical foundations are discussed in relation to
various managerial marketing issues.
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MGT4075 O A{Z|(NCS) Marketing Research(NCS)
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The course is designed to explore how to develop successful market research
studies. The followings are examined, in particular: the setting of marketing
research objectives, the design of marketing research techniques, data collection
and interpretation methods, and the preparation and presentation of research
reports.

MGT4076 How to Reason Negotiate +ow to Reason Negotiate and Persuade
and Persuade like a boss like a boss

¥ oo W=y gelx] M5 @y R Hale] Bad uwH AL AaE
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How to Reason, Negotiate, and Persuade like a boss will develop the critical
thinking and communicative skills and understanding to be able to confidently and
successfully function in a school or business environment using persuasion,
negotiation, and innovation techniques. This is not a lecture course. This is a
student-centered participation course so students should be comfortable
communicating in English. Students will learn: how to make better decisions, how
to build logic and think critically, how to style arguments, how to spot and defeat
fallacies, how to bargain, how to actively listen, how to negotiate, how to
innovate.
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Empowering techniques to

. Empowering techniques to Manage
MGT4077 Manage Peo_ple Projects People Projects and Innovation
and Innovation

o qn = ik
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Empowering techniques to Manage, People, Projects, and Innovation will develop
the key interpersonal management and communication skills and understanding in
order to confidently and successfully function in a school or business environment
using time and self management, active listening, facilitation, and motivational
criticism techniques. This is not a lecture course. This is a student centered
participation course so students should be comfortable communicating in English.
Students will learn: how to understand the current management environment, how
to manage time and emotions effectively, how to listen like a manager, how to
resolve conflicts, how to manage projects, how to create quality new ideas, how
to sell a good idea, how to get buy-in.

%J_l'—z—'! ZI31I7 |h|'_|'2| Buddhist wisdom and human resource
MGT4078 O| AFXR R management
e I'—'——| |_EI g
QR AL S BEsh el dig ATe] A4S Jpor BEeld FYst
wofolth HIE AAAAHY okl A Aol HY dFAA dE &&HI AR, TS
Farel WslZ e diste adE wuZ 94 ¥ s|= gt o] oo e, A
A2zt Aol o] A& Atolo] k& F3]7] e, waA AsE L8ste] Abgratelel o
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HRM(human resource management) is an academic subject grounded on Western
knowledge of how to manage people. Although it is widely adopted to managerial
practices, it sometimes fails to obtain expected effectiveness largely due to
various unexpected situations. To fill the gap between simplified academic
knowledge and difficulties in adopting to practices, the instructor helps students
find creative ways by drawing on Buddhist wisdom.
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IFRS 2|A&z|, AltH7Ix], 2022

The impact of Mandatory IFRS transition on Audit Effort and Audit Fees: Evidence from Korea.
2018. Australian Accounting Review28(4): 512-524.

Firm Location and Earnings Management: Korean evidence” (with J. H. Choi, Joseph
Comprix, and H.J. Kwon). 2012, Asia—Pacific Jounal of Accounting & Economics 19(3),
pp.292-317.

The dividend payout policy and R&D for loss firms: evidence from South Korea. 2019. Asia—Pacific
Journal of Accounting & Economics 26(1-2):172-183
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K-IFRS MF&|H, Z=ZAt, 2018

How Acturial Assumptions Affect Defined Benefit Obligations under the International
Financial Reporting Standards? Evidence from Korea, Australian Accounting Review No. 70
Vol. 24 Issue 3, 2014

The role of institutional environments in cross—border mergers: A perspective from bidders’ earnings
management, Management International Review, Vol. 55 Issue 5, 2015

The effect of IFRS adoption on the relation between earnings quality and information asymmetry,
Emerging market finance and trade Vol. 51 special edition, 2015
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“Social performance incentives in mission—driven firms” (with Jae Yong Shin). Management Science,
68(10), 7631-7657.

“Why do firms utilize the flexibility allowed in CEO-employee pay ratio disclosure? Evidence from
== Dodd-Frank Act Section 953 (b)” (with Natalie Kim, Han Seong Ryu, and Jae Yong Shin), 2021.
Accounting Horizons, 35(2), 83-106.

“Determinants of gender budgeting practices: Evidence from municipal governments in South Korea.”
PublicPerformance & Management Review, 45(4), 940 -969

“Participatory budgeting and government efficiency: Evidence from municipal governments in South
Korea.” International Review of Administrative Sciences (forthcoming).
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DBA2014 3S|AEY Principles of Accounting
3| Aste] QoA FATte] Folojn, I|AAHRE ofDA A o 01“474 ]85
= 7HE shaetd, S AIg A AMEEE 7]EA SojES oldlshe Aol T8 THER
21‘:1[-21‘1? sAGo et HaRv)e dYE V223 IAAHRY AR} By

is course begins the study of accounting. During the semester, students should gain
an understanding of the basics of financial accounting & Managerial Accounting,
learn how accounting information are useful for financial decision making.

ACG2003 HMEREUZF Introductions to Taxation Law

Falol A A7k A oulE olajeta Ay L ATEAL] 722 A o F AT
AESe el mgo] HER TS Toh WM, 254, MM 5 @
o Agel NEAANE Srotn, Aol B oA Al welstelol & Al AT

o o
MEES JERAT GAYMAS FEe) WA BT F Qe 5L AAG

This course provides students with the function of taxation in society and develops
the basic understandings of the tax law and tax accounting. Students will learn
basic legal concepts necessary for tax practice by an accountant. In particular, the
students will discuss the overall structure of the tax system, the conditions for the
occurrence and extinction of tax obligations, procedure of collection, and tax
appeal.
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ACG2005 =334 Intermediate Accounting 1

N rie

o BRI

A Al ANy Sol Wate] Aejstr, 53] &AM Bl oAt
B71Ed w84, w7 A, AuARt A, AR AU A 5E

This course covers the conceptual framework of financial accounting and the
generally accepted accounting principles. In addition, it is mostly devoted to the
complex and practical issues in accounting treatment for diverse economic event
and transactions. It covers the measurement and reporting of the economic effect
of events involving current assets, long—term plant assets, intangibles as well as
the conceptual framework of financial accounting.

ACG2007 AE3lAl Financial Accounting

=]
B
olgfsllord AVIEE et TH
Jol dAlz HEsta A= ALF

This course surveys the basic accounting concepts and procedures used in the
preparation of financial statements, statement analysis. It focuses on the principles
and techniques of preparing financial statements including the statement of cash
flows. It also covers in depth the major asset, long—term liability, and shareholders'
equity accounts.
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= Introduction to Cost and Management

AR AAQEA L DAk w0 ol® W AFel /xE Folarh WA A
E o Ao AN AR R AYE Sedvh e ug JxE 394t

The purpose of this course is to provide students with a basic understanding of
cost and management accounting theory and practice. This course emphasizes the
use of accounting information for management planning and control decisions.
Topics. include analysis of cost behavior, budgeting, and other managerial issues.

ACG2013 tH1 Business Law 1

B AFe A AWEH 71EAd WE SAEE Shadtth AP V)x o2 A
= Foto] Ak TR O HEAAY WES d¥Ra 53 A3 AE, A
71, Ay Sl tsko] =it

This course discusses the basic concepts and principles of business law. It also
offers a framework for understanding legal aspects of entrepreneurial process such
as selecting a business form, obtaining financial capital and marshaling human
resources.
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ACG2014 3JAI2F A 1 Accounting and Economics 1

s|7ek A AAste] 7]Eele]
O= Pt o] FHEoX= 2w gk At T
21}011 Lol A A gke] Aat, 2w, EHjel ¥

The purpose of this course is to provide students with a basic understanding of
the principles of microeconomics linked with accounting and to analyze economic
phenomena by accounting. In this course, students will study the choices and
decisions that have to be made in order to manage scarce resources. In addition,
students will learn about consumer and producer behavior, the nature of supply and
demand, the different kinds of markets and how they function, and the welfare
outcomes of consumers and producers.

ACG2015 3|AHI2} AA 2 Accounting and Economics 2

s)7s AR AAse] A BAAE olsskn, At AAALES B A4S 57
o @} o] FToNL FUAL AL, BIIE, 8ol E, oAk AAE T3} L& 7
NAAMSE] skt wAAAe] SAAAE Eae ANAA B ) 2E HEL

The objective of this course is to enhance students understanding of two major
macroeconomic phenomena such as the business cycle and economic growth and
other related ones. This course also cover basic macroeconomic models of income
determination, price adjustment, and economic growth.
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ACG4002  ZIAARY A Case Study in Auditing

2 oo AABANE FA

3] A AL L%H%% 2 7)Eo)ES 1H
o7 Hu 533 87 OMW«I A

This course is aimed to extend the core auditing principles into the practical
auditing cases. It uses various cases and discussion to acquire auditing techniques
and skills.

ACG4004 2|3|A| Management Accounting

A ARt FAh BAR AL BaW AU ATH] Ao, ARE Y, ¥
A Bk A, O HEoe WHE AUtk Bal el A aEy,
2131, HaEoh A9A wd Sak #ue FAlel ds A=A sgeh

This course helps students as managers to make the decisions such as planing and
control in order to allocate internal resources efficiently. This course covers
budgeting for business planning and resource allocation, responsibility accounting,
performance evaluation and manager compensation.
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ACG4008 HHOIMIZ|AI Corporate Income Tax Accounting 1

W EC M HAAE I dE A 2 AT Al RS aviE . A S =
A, AAA ez ofsfstal, olE Al oAb Xéoﬂ ol & F ULF: AW A 1 o] &

This course is designed to introduce to tax system through the analysis of the
basic law for taxes, corporate income law, related regulations and cases.

ACG4009 HHOIMIZ|A 2 Corporate Income Tax Accounting 2
WA FukR (R Folak o] FREDS] g AFZAE olsista HAETI AEAY 1
il Al gRA e gisiA oS stel. Z1delA g A EHE AlFolrE AASA 24
e TS wdsta AFEgAMAY} PAAE Aad ¢ e FEA SEe 74
Aol E0E - AnE olwn BAlE WASNA o)

This course extends the basic knowledge in corporate income tax. This course
provides students with an in—depth knowledge of the corporation income tax laws
affecting the organization, capitalization, taxation, and termination of corporations.
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ACG4011 LAEM3A Individual Income Tax Accounting

SASAE A9 Aol AALES Fohe] HSeh aSel Halely] fete] Pl
@A A Holth SAe AR e Ba B3 ol o AEeid ol
BAA BAG AR dew, 2SANNE 254NN e FdeE $Ee 5
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This course discusses political, economic, and social forces influencing individual
income tax, and role of taxation in personal decision. It covers individual income
tax matters, including business and investment income, business and personal
deduction, property transaction, and tax issues of employees.

ACG4012 HH7[3)4A Cost Accounting

B e AAY FRAGS ol 8L Serdeh, AN A Aglo] ofd
AR AR AFOIY AHplol YAHCAT sk AALAL, SHAPAS, A
AZPI 2 BEEAAN 5 ogE S st

This course provides students with basic concepts and principles of cost
accounting. Students will learn how costs are accumulated, recorded, and identified
with goods and service as they move through the manufacturing process. This
course covers various costing system such as job-order costing, process costing,
joint costing and activity—based costing.
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ACG4013 AEAHEFEM Financial Statement Analysis

7199 AFAEES ZFF AFHR o] §X50) ARaT B, AFARLY FAANL}
o] BARN, AFALA 2 4F Aol 5‘1_‘_5“4 DN, AR el )
FAR WA GFRA, AFARE o8 A4F AF § AFAR] BAVEH o9}

X
HdE 712 AEES AP

This course is designed to prepare students to interpret, analyze and evaluate
corporate financial statements effectively for the purpose of reaching informed
lending, investment, and other business related decisions. Topics include overview
of financial statements, assessment of accounting quality, tools of profitability and
risk analysis, preparation of forecasted financial statements, and firm valuation
models.

ACG4014 =324 2 Intermediate Accounting 2
B AFe A= ol g 12, FAe] Hkek HA B ARAARS] IAAEY T
of thal] 3Fhet

This course covers the measurement and reporting of the economic effect of
events involving liabilities and shareholders' equity as well as the recognition of
revenue and expense,
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ACG4015 3|AZFAL Auditing

BAA Abgolut Aol tiatel J19le] @ AFALI AQAAEA EAGC] 44
Qe Rg SARAT Izl et AAE Axste] ATAEe] 44 el ve 4
BE AF, AAAR olgAEe] ANAAS Bt Ao mabgn waRge A
Hom #5e Wk,

This course covers the basic principles of auditing which is the systematic process
of reviewing and examining the financial statements of an enterprise to check their
conformity with generally accepted accounting principles. This course studies the
basic techniques for auditing and the ethical issues in auditing.

ACG4016 32|AO|E Accounting Theory
B AR E AN A Rofe] HE o]Ee] asjHETh T8 —rxﬂ = AFsAY AdH
AA, 719737 A S ARG R AE, TpxF o], a&H AT, o]dAEA, |
TEERY 72 % ddde] Hut Sol e

This course covers important issues including conceptual framework of financial
accounting, role of accounting numbers in firm valuation, valuation theory, efficient
market hypothesis, earnings persistence, structure of cash flow statements, and
valuation of goodwill.
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ACG4018 HH3|A Governmental Accounting

-8 A A2 A 01]*14 Al ek 7|24 Q] A A datid 3o s A A ef =
e A 7159 v& ol o ZHAbel whel A wfh EEEE AnbH el A ]lel A <
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Government Accounting provides basic knowledge of government accounting
practices, budget preparation and the importance of records for accounting and
control, and auditing of public records. It also distinguishes between government
accounting practices and those of general accounting.

ACG4024 HI7Iz|MIEA| alue-added Tax Accounting
Alr)gol 7 & oAl EARD BRI Al gk AdS olaletar, AlkTtxol
jste] ghxekc). gk B A el V) xolE 9@ WHate] FAIAQ] &S et

This course covers various taxable income based on value—added tax law, local tax
law, tax law for international tax adjustment, and national tax collection law.
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ACG4025 1133|A 1 Advanced Accounting 1
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This course deals with various special issues in financial accounting such as
accounting for financial derivative and earnings per share, lease accounting,
accounting changes and error corrections, deferred income tax accounting and cash
flow statement.

ol 7LaLa| = HI E Special Topics in Cost and Management
ACG4026 -'d 7 I-Hal QI HI;’OI- Accounting

¥ BBol e UrluesAe BAd Y, & % AN ol+rE tErh 53 Ay 9
Fhehe), Ak Ao 9 A9Anda HeE FAS FP4on PAT, o e
of S50l AYAeA AL FYsta FAH Aol HFHoz 4D & Je A
Fgol A8E F ol ARE Bt WHE HAT

The objective of this course is to provide students with a basic overview of
managerial accounting, including concepts, principles and current issues in
managerial accounting, as well as strategic cost management, strategic performance
management and manager compensation. This course also helps them to use of
managerial accounting information for business decision making, planning, directing
operational activities, and controlling.
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ACG4027 ME3AEL pecial Topics in Tax Accounting

BoapEe AT ATHA olfel U@ Zo, BA 9 B FZ dch MTHA Akl
W 5%, W olgEol e AAA, AEH, ARH AU, =ege Fg g 9
Fod A7 5 BAsn Eedd. = Araie Bad sREAs dvion
W ARHAS FEHCR oldete AL FEG

The focus of this course is the lectures, discussion, and case analyses dealing with
tax accounting topics of current interest in specialized areas. It will provide an
overview of trends, historical and conceptual as well as applied material in the tax
accounting area.

ACG4028 4itH 2 Business Law 2
T, ol 2 FxY MdH TR dis Auna, ogrye] ZEdeE ol st
ol 2HE wErh oJeFEE e VRAJA UES SEd & ol g W, WA, AT F
of tistel® skt

By studying the negotiable instruments law(e.g. note, check law), students can
know how frequently the negotiable instruments are used in real business. The
negotiable instruments have credit, payment, delivery and collection functions. This
course is to enhance students understanding of the korean note act and check act
used in real business world.
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ACG4029 3I|AHZUAEZL Special Topics in Auditing

B sEe e g L wges)weq A dgsts gAraTsh HAW Al L o8
GEY. meb S 719, 3 s

S grigtozn, 3 ATA} o]

The objective of this course is provide students with actual auditing practice and
important issues. This course also help students to collect and analyze accounting
cases for specific corporation, CPA firms, or government agencies.

ACG4031 1133|A 2 Advanced Accounting 2

Partnership 2%, &9 % A3 #dd 34,
Segment Reporting, =4 7199 374,
S|A|, AZ53A, 718} ST A Fol dste el

The course covers special issues in accounting such as liquidation of a partnership,
merger and acquisition, consolidated financial statements, interim reporting, segment
reporting, accounting for multinational corporations, corporate reorganization, and
other contemporary issues in accounting.
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ACG4016 2JA| Cjo|E{ o ElA Accounting Data Analytics

199 FAARG FAYRE GAERNS o] A¥, FA,
182

Accounting Data Analytics uses real financial statements and other disclosures for
the textual analysis of financial, investment and operating activities of public
companies. These activities will teach and challenge accounting students to
critically evaluate firm’s performance, investors’ evaluation, and the third party
accreditation.
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M = 2 OoF  Management Information System (MIS)

MEHATEOF T Strategy, IT Governance, IT Service Management

BN eI eS| Yonsei Univ. Applied Statistics Economics

M AL 2ty George Washington Univ. Business Administration M.B.A

- . Management Science &
HiALELS 1
HEALEEY oy State Univ. of New York Systems Ph.D
IT Service

Ct Cf pf =

= = /= IT Governance Management IT Strategy
Information Systems Control and Audit

oE N A , ,
Foundations of IT Service Management Based on ITIL V3
“A Case Study on the Implementation of Management System for Information Systems Operational
Performance”, Journal of Information Technology Applications and Management, Vol..24, No.1,
March, 2017, pp. 63-79.

j 5= “Evaluation Framework for Routinization of ERP”, Journal of Information Technology Services, Vol.
16, No. 4, December 2017, pp. 77-97.
“Forecasting the Birthrate based on Big Data”, Informatization Policy, Vol. 26, No. 4, December
2019, pp. 20-35.

3 g =

M 3 2 of Management Information System

NEHFE0F  Disaster Information Management/Data Communication

A - . School of Business

StAlSHe| 1

stAlsHe| 2y University of Georgia administraion BBA

n ) N School of Business

MAIELS 1

M ALt 2l George Washington University administration MS

HEA}SEY npN George Washington University School of Engineering DSA

Bgas

b E2 A& M

Management
Information Systems

Business Data

Communication Security Management

Introduction to Information Technology, 2005

“Effective Modeling on Disaster Resource Allocation”, 2008.06 Disaster Prevention Journal of Korea

“Research on Effective KMS implementation”, 2007. 06 International e-Business
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Management Information Systems

Technology Acceptance, Software Process Improvement, Software Quality, IT Convergence, Social

Network Analysis

Industrial Engineering

Seoul National University Department B.S.

KAST Management Science M.S.
Department

University of Nebraska Management Department Ph.D.

at Lincoln

Intoroduction to
Information
Technology(Cyber)

Project Management Business Intelligence Business Statistics

Relational Database Systems—Korean, (Hong-Reung Science Press, 2004) (with Choon Y. Lee, and
Jong-OK Lee)

Databse Management-Korean, (Pak-Young-Sa, 2011) (with Choon Y. Lee).

“The Moderating Effects of Information Security Policy between Information Security Maturity and
Organizational Performance,” KIPS Transactions on Computer and Communication Systems, Vol. 3,
No. 9(2014), pp. 301~310, (with Jeong Kuk Park).

“A Study of Influencing Factors Upon Using C4l Systems: The Perspective of Mediating variables in
a Structured Model,” Asia Pacific Journal of Information Systems, Vol. 19, No. 2(2009), pp.
73~94, (with Chong-Man Kim).

“The Role of Exogenous Factors in Technology Acceptance: The Case of Object—Oriented
Technology,” Information & Management, Vol.43, No.4(2006), pp.469-480, (with Sang M. Lee,
Shang—Geun Rhee, and Silvana Trimi).

MIS

Business Applications of Data Mining, Customer Relationship Management, Enterprise Resource
Planning

~ . Department of Business
Chung—Ang Univ. Administration B.B.A.
KAIST Department ‘of Management ME.
Engineering
KAIST Department ‘of Management PhD.
Engineering
Data Mining & CRM ERP/SCM e-Business
Management

Management Information Systems, 2nd ed., Hankyung—Sa, 2007.

Customer Relationship Management, Hyungseoul Publishing, 2004.

Bankruptcy prediction modeling with hybrid CBR and GA approach, Avplied Soft Computing, Vol.9,
No.2, 2009

Using genetic algorithms to optimize nearest neighbors for data mining, Annals of QOperations
Research, Vol.163, No.1, 2008

Toward global optimization of case—based reasoning systems for financial forecasting, Applied
Intelligence, Vol.21, No.3, 2004
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Al in Consumer Behavior, Text Mining, Social Media Data Analytics

Seoul National University Food Science B.S.
Hospitality & Tourism
PURDUE UNIVERSITY Management M.S.
PURDUE UNIVERSITY Consumer Science Ph.D.
. . L Social Media Data
Emerging IT Business Text Mining Analytics

“Examining thematic and emotional differences across Twitter, Reddit, and YouTube: The case of
COVID-19 vaccine side effects” Computers in Human Behavior, 144, 107734, 2023.

“Examining identity-and bond-based hashtag community identification: the moderating role of self-brand
connections,” Journal of Research in Interactive Marketing, 17(1), 78-93, 2023.

“Understanding user responses to the COVID-19 pandemic on Twitter from a terror management theory
perspective: Cultural differences among the US, UK and India,” Computers in Human Behavior, 128,
107087, 2022.

“Understanding user participation from the perspective of psychological ownership: The moderating role
of social distance,” Computers in Human Behavior, 105, 106207, 2020.
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This course examines topic and issue related to developing and implementing
information technologies in business environment. It covers the concept of
management information system, technological issue, business data communication,
application of information systems, and development of information system in
organization. The course covers recent technical issues and relevant references in
addition to a textbook.
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The business programming is the core technology for implementing business
applications, and Java is the most popular programming language for business
programming. In this course, programming with java is studied to understand
basics of algorithms and software. By learning the object-oriented perspective,
and programming technique to realize real world event, students ability of
business programming technique and application design capacity is expected to
cultivate.
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Recently, the 4th industrial revolution is expected to transform not only existing
business model but also the existing paradigm of society by implementing Smart
Factory, Smart Energy, Smart City and so on, through the expansion of the cyber
society. In particular, to understand the Industry 4.0 deeply, the autonomous
Digital Twin in Cloud's CPS will be explored, and the case of Tensorflow, a deep

learning language for big data analytics with artificial intelligence will be examined.

In this course, the technical basis of the industry 4.0, including Cyber-physical
Systems (CPS) and Internet of Things (IoT), will be studied to understand industry
4.0 and transformation of the business model.hese changes deeper. To prepare
future business environment, the relationships between loT, Big Data, and business
will be discussed.

MIS2018 IO|Mu} AF Python at Business
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n the age of big data, the necessity of data—driven prediction and decision making
is emerging in every field of business. In particular, Python, as a popular and
versatile programming language that allows to transform and analyze large
datasets is recognized as the most basic tool for solving business problems. In
this course, Python programming capabilities as a means to implement data
science will be learned, and practical skills to solve business problems through
data-driven will be trained.
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As IT becomes a critical element of operations of organizations, management of IT
is evolving into management based on customer—oriented service perspective
rather than just hardware or solutions. In this course, based on ITIL (Information
Technology Infrastructure Library), a de facto standard in the IT service

management area, process, technique and methods for systematic management of
IT service are studied.

MIS4050 CRMi} nZHEXM CRM & Customer Analytics
el Qe wAE S FEs ] g8 A F2 7IYES CRME HF35os 3
g3kl gtk ¥ aFel A= ol 7] -rﬁl HEA2E F 6}‘%0 AABA T A =H
o] FALA9} VW V&S S5t e, BACRME 4 8ol g mA A v Y
S 7o R o AGYAerS oldista, A ZEY 7199 AlElE ettt

The world’s leading companies are actively utilizing CRM to implement the
scientific internet marketing. In this course, the students will learn components and
underlying technology of the customer relationship management system which is
one of the main information systems for the modern enterprise. In addition, the
students will understand business innovation techniques using

scientific customer analytics and will also learn the use cases of the advanced
global companies.
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As the organizational investment in and dependency on IT are increasing,
importance of efficiency, effectiveness and security of adopted IT are also
increasing. Accordingly, need for IT governance rather than IT management is
recognized widely among organizations. In this course, not only the basic
concepts of IT governance, but the concepts, techniques and methodologies of IT
audit, which is one of the major means of implementing IT governance, are
studied.
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Artificial intelligence is a computer algorithm which simulates human learning,
reasoning, perception, natural language processing capabilities and it has become
increasingly important in recent IOT and big data environments. In this course,
students will understand the history and the latest artificial intelligence technology
and learn about the utilization of the field of business. In addition, students will
understand the latest business models based on artificial intelligence technology,
and deep learning techniques for high—dimensional unstructured data.
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Recent boom of the big data is basically based on the importance of business data
analysis. In this course, students will learn business innovation techniques and
novel business model based on the understanding of advanced data analytics
including classification, estimation, clustering, and association analysis for the
structured and unstructured business data. In addition, students learn about the
available business analytics used in the recent big data environments.

MIS4055 ZSZ}QLE HEEl AMH|A Cloud Computing Service
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In mobile era, the personal service sector is already provided popularly by cloud
computing service. Even enterprise systems and their service are begun to
transform into cloud computing service. In this course, the key technologies of
cloud computing services, the innovation of business organization, and the business
impacts of cloud computing services are studied to adopt new business economy.
The new role of IT in business service, and the impact of new technologies on a
global business ecosystem are discussed as well.
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Because the science and technology have changed society and social life, and the
infinite possibilities of IT are already confirmed, IT-based creativity is critical.
The fusion of IT has already been activated in each industry sector and its effects
are more increased. In this course, students analyze successful IT convergence
practices in a variety of industries and learn their implications. This course aims
to demonstrate the feasibility and importance of IT in the future business, and to
cultivate the ability to solve problems by deriving creative ideas through
discussion.

MIS4064 AHEEHOF T JHQIHEHS Information Security and Privacy
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In this course, it is to study security threats that infringe on information system
and network security to achieve the purposes of information security and privacy
protection. It is necessary to use authentication, access control, security
management, security tools, network intrusion prevention, intrusion detection and
prevention, and vulnerability checking for network protection based on the overall
system and network security and major security technologies. Learning. Privacy
protects all information about the individual, such as facts, judgments, and
evaluations about the individual, and information that makes it possible to identify
or identify a particular individual. Learn techniques to protect information that can

identify individuals in combination with other information.
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Today, IT becomes ubiquitous and various types of business are enabled by IT.
This is a practical course in which students have hands on experience to develop
various types of business model. Specifically, diverse business models are studied
by actual cases, characteristics and strength of the successful business are
learned, and development of business models are practiced applying the knowledge
of MIS.

MIS4063 Enterprise 4.0} Enterprise 4.0 and Business Model
H|ZLADE SHAl Innovation
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As the Industry 4.0 becomes more visible, the traditional business model are also
required to innovate. In this course, business model innovation will be discussed in
perspective of changing from asset-centric transactional sales model to
relationship—oriented service model. The innovation of traditional view point to
sales and marketing as well as product resale and customer retention by applying
the new concept based on the connected asset lifecycle management will be
examined. In this lecture, we will learn Enterprise 4.0 model to operate business
in the Industrial 4.0 age, and learn about innovation process as business model 4.0
based on new innovation value proposition.
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MIS4065 ClO|E{ Ofjida|elA Data Analytics

The goal of this course is to enhance the ability to acquire business insights
through the analysis of business data by learning the fundamentals of analytic
programming languages and various analytical tools needed to analyze business
data.

MIS4067 CSHRAREH AMH|A Edge computing service
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The core of the 4th Industry business services model is continuous smart caring
that could not exist in the past. While the service model of the mobile era is a
cloud computing system, the core of the 4th Industrial business model is an edge
computing system that can sense and aware the surroundings of things. In this
course, the composition and role of edge computing system that can create new
business value in the 4th Industrial age will be studied. To this end, the
architecture and technologies of edge computing system for the 4th industrial
business service model that can create Blue Ocean by implementing monitoring
and smart caring based service will be learned.
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As business processes are the key component to understand business activities,
business managers should have the capabilities to innovate business processes to
enhance the competitiveness of the business. In this course, the subjects related
to business process management including understanding and analyzing the
business in business process perspectives are studied to enhance the capacity of
business innovation by managing business processes. In more detail, concepts of
business functions and processes, definition and derivation of processes,
monitoring and evaluation of processes are included.

M61S4069 Cjo|E|OH|& Data marketing
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Big data collected through consumer interactions and engagements is the very
important data representing the psychology and behavior of consumers, and the
insights about the consumers and markets that can be extracted from Big Data are
key elements in business and marketing practice. In this course, the
characteristics of data marketing and development of data marketing strategies will
be learned. The practice of data—driven marketing for predicting customer's
psychology and making quick business decisions will be exercised through cases
study and hands—on practice.
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MIS2022 H|RUA CO|E| A&} Business Data Visualization
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As social interest in big data and artificial intelligence increases, interest in
visualization of business data is also increasing. Visualization of business data can
support important business decisions, and it is also possible to create added value
using the results. In this course, students learn various techniques for business
visualization and practice training using R, Python, and Tableau.

MIS4070 H|RYA HIAEQO|Y Business Text Mining
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As social interest in big data and artificial intelligence increases, interest in
business text analysis is also increasing. Business text is important unstructured
data produced in major areas of management functions such as marketing, human
resources management, finance, and accounting, and analysis of it provides added
value that cannot be obtained through structured data analysis. In this class,
students learn various text mining techniques such as business text collection and
preprocessing, topic modeling and sentiment analysis.
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With the progress of the 4th industrial revolution, the development of new
information technology based on artificial intelligence and big data is rapidly
progressing. In this class, you will understand the latest information technology
trends such as metaverse, fintech, and blockchain, and learn related business
cases.

MIS4044 Z=2AEZRD] Project Management
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With the progress of the 4th industrial revolution, the development of new
information technology based on artificial intelligence and big data is rapidly
progressing. In this class, you will understand the latest information technology
trends such as metaverse, fintech, and blockchain, and learn related business
cases.
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MIS4071 AMofEZEIA Social Analytics

One of the recent important changes in the web environment is the spread of
social networks. In this course, students understand the characteristics of
internet—based social network services, and learn major cases of platform business
based on social networks, network analysis techniques for network data analysis,
and social media analysis techniques from a marketing perspective.

MIS2024 HICj|o|E{&E Big Data Management
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As the importance of data—-oriented corporate management increases, demands for
new data science experts such as data architecture experts and big data analysts
are being raised. In this course, students learn traditional database management
techniques such as relational databases and SQL, and techniques for big data
management such as Hadoop, MapReduce, Pig, and Hive.
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In the big data era, data—-driven business requires the ability to analyze and
visualize big data to understand characteristics and trends of business ecosystem.
Now, the ability of freely using R, the language and environment for statistical
computing and graphics, is required for every business personnel just like the
Excel in the past. In this course, R programming as business data analytics tools
will be learned and practised. Through the R, various business cases that can be
solved by analytics will be experimented. Finally, the ability to gain business
insight will be enhanced.
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The realization of all things, including humans, as smart autonomous objects is the
core of the 4th Industrial Society. In order to realize a smart autonomous object,
the system must have a human-like brain structure, and through this, autonomy
must be established by recognizing objects and learning by experience. In this
course, we will learn about machine learning and deep learning as a way to
implement autonomous objects. The core concepts of Machine learning and deep
learning, which can realize autonomy, and how the new Al, contrast to
computational based Al in the past, can implement and train an Artificial Neural
Network(ANN) so that things can have human-like capabilities will be studied.
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